JOURNAL OF 
BUSINESS 
RESEARCH 


VOLUME 45 


Contents 


1 The Effect of Price History on Demand as Mediated by Perceived Price Expensiveness 
Robert Slonim and Ellen Garbarino 


15 Collaborative Relationships for Component Development: 
The Role of Strategic Issues, Production Costs, and Transaction Costs 
Daniel C. Bello, Ritu Lohtia, and Shirish P. Dant 


33 Influence of Environment, Strategy, and Market 


Orientation on Performance in Small Maufacturing Firms 
Alfred M. Pelham 


47 Influence of Viewing Context on 
the Determinants of Attitude Toward the Ad and the Brand 
Keith S. Coulter and Girish Punj 


59 Ethicality in Negotiations: An Analysis of 
Perceptual Similarities and Differences Between Brazil and the United States 
Roger J. Volkema 


69 Value Creation and Determinants of Equity Fund Performance 
Thomas H. Payne, Laurie Prather, and William Bertin 


75 Motivated Search: Effects of Choice Accountability, 
Issue Involvement, and Prior Knowledge on Information Acquisition and Use 
Hanjoon Lee, Paul M. Herr, Frank R. Kardes, and Chankon Kim 


89 Perceived Importance of Ethics and Ethical Decisions in Marketing 
Anusorn Singhapakdi 


101 Timing of Convertible Debt Issues 
Steven V. Mann, William T. Moore, and Pradipkumar Ramanlal 


SPECIAL ISSUE: STRATEGY IMPLEMENTATION AND ASSESSMENT RESEARCH 


107 Introduction: Special Issue on Strategy Implementation and Assessment Research: 
Research on Implementation Deserves as Much Attention as Strategy Formulation 
Jean-Charles Chebat 


111 Fourth-Generaton R&D: From Linear Models to Flexible Innovation 
Jorge Niosi 


a 
| 
| 


119 


| 


147 


157 


173 


187 


199 


221 


235 


The Eclectic Roots of Strategy Implementation Research 
Charles H. Noble 


Assessing Relationships among Strategic Types, 
Distinctive Marketing Competencies, and Organizational Performance 
Arch G. Woodside, Daniel P. Sullivan, and Randolph J. Trappey III 


Strategic Type, Market Orientation, and the Balance between Adaptability and Adaptation 
Brian A. Lukas 


A Study of Policy Formation in Complex Organizations: Emulating Group 
Decision-Making with a Simple Artificial Intelligence and a System Model of Corporate Operations 
Roger I. Hall 


Interaction of Strategy Implementation and 
Power Perceptions in Franchise Systems: An Empirical Investigation 
H. G. Parsa 


Project Complexity and Efforts to Reduce Product Development Cycle Time 
Thomas B. Clift and Mark B. Vandenbosch 


Explaining and Evaluating the Implementation of 
Organizational Relationship Marketing in the Banking Industry: Clients’ Perception 
Line Ricard and Jean Perrien 


Strategic Decisions and Implementation: 
Prodin™, a Prospective Dialectic Interpersonal Method 
Michelle Bergadaa 


Strategic Brand Evaluations Among 
Fast-Food Franchises: A Test of Two Frameworks 
Michel Laroche and Roy Toffoli 


Value Strategy Rather Than Quality Strategy: 
A Case of Business-to-Business Professional Services 
Jozée Lapierre, Pierre Filiatrault, and Jean-Charles Chebat 


SPECIAL ISSUE: DIRECT MARKETING: WHERE THE OLD MEETS THE NEW 


249 


257 


267 


275 


281 


291 


299 
301 


Introduction: Special Issue on Direct Marketing: Where the Old Meets the New 
Harry Timmermans and Michelle Morganosky 


Consumer Acceptance of the Internet as a Channel of Distribution 
Dirk Van den Poel and Joseph Leunis 


Managing Direct Selling Activities in China: A Cultural Explanation 
Sherriff T. K. Luk, Lorna Fullgrabe, and Stephen C. Y. Li 


Direct Selling in the West and East: The Relative Roles of Product and 
Relationship (Guanxi) Drivers 
Bill Merrilees and Dale Miller 


Mail Order Direct Marketing in the United States and the United Kingdom: 
Responses to Changing Market Conditions 
Michelle A. Morganosky and John Fernie 


Shopping Motives for Mail Catalog Shopping 
Mary Ann Eastlick and Richard A. Feinberg 


Membership Clubs as a Tool for Enhancing Buyers’ Patronage 
Yehoshua Liebermann 


Author Index 


Subject Index 


Volume Contents 


ie 
4 
| 
| 


} 
» 
> 
} 
} 
| 
} 
| 
| 


